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DESCRIPTION 

The world has become a global marketplace.  \large volumes of goods, services, ideas, money, and technology are transported throughout the world affecting the lives of millions of people in the process.  Today, virtually every aspect of economic activity is influenced by international business.  This course provides an overview of the importance of international business and trade in the global economy and explores the factors that influence success in international markets.  Students will learn about techniques and strategies associated with marketing, distribution and managing international business effectively.  This course will prepare you for postsecondary programs in business including international business, marketing and management.

Prerequisite: None

Textbook:  Fundamentals of International Business – A Canadian Perspective

                    Thompson, 2010.

THE GOALS OF BUSINESS STUDIES
The fundamental purpose of the business studies program is to provide students with the knowledge, skills, and attitudes necessary to achieve success in secondary school, the workplace, postsecondary education or training and daily life.

Five Critical Areas of Learning in all Business Studies Courses:


*Business Skills

*Communication in a Business Environment


*Digital Literacy
                 *Financial Literacy


*Ethical, moral, and legal considerations and/or determinations in Business
“The Ontario Curriculum, Grades 11 and 12”  p. 4;  2006

UNITS OF STUDY AND COURSE OBJECTIVES
	
	UNITS

	1.
	Business, Trade and the Economy

*Terminology, Concepts and Business        Communication Practices (IT)+

*The Impact of International Business on Canada

*International Interdependence of Nations

	2.
	The Global Environment for Business

*Effects of Globalization on Canadian business

*Factors Influencing Participation in International Business

*Effects of Current Trends in Global Business Activity and Economic Conditions

	3.
	Factors Influencing Success in International Markets
*Cultural Factors

*Political, Economic, and Geographic Factors

*Common Mistakes

*Canada’s International Competitiveness

	4.
	Marketing Challenges and Approaches and Distribution
*Marketing Challenges
*Marketing Approaches
*Distribution & Logistics

	5.
	Working in International Markets+

*Ethical Issues+

*Working Conditions in International Markets+

*Border Issues



+ Some topics within these units will be presented throughout the course
Evaluation



Term
………………………      70%



Final Evaluation *  ………….      30%

                                        Total ………………………    100%                                                              *Exam 15% and Culminating Activity 15%

On going student evaluation/assessment  of 70% will incorporate the following four categories in equal  weighting   

	Knowledge
	Thinking
	Communication
	Application

	17.5%
	17.5%
	17.5%
	17.5%


Assessment for and of Learning Strategies may include: 
	Informal Observation
	Rubrics and Checklists
	Individual/Group Assignments

	Quizzes
	Tests
	Case Studies

	Oral Presentations
	Written Presentations
	Interviews

	Peer Evaluation
	Self Evaluation
	Role Playing

	Debating
	Graphic Organizers
	Researching


LEARNING SKILLS

Students will also be evaluated using a four-point scale (E-excellent; G-good; S-satisfactory; and N-needs improvement) on their learning skills in the following five categories:

	LEARNING SKILL
	The Student:

	INDEPENDENT WORK
	· Routinely knows what to do and completes tasks independently and with confidence

· Uses resources independently and with confidence

· Maintains focus throughout the task

· Revises work to exceed expectations through self evaluation

	COLLABORATION

(TEAMWORK)
	· Works willingly and cooperatively with others; assumes a leadership role on own initiative but accepts different roles

· Takes responsibility for his or her own share of the work to be done

· Shows respect for the ideas and opinions of others in the group or class

· Listens to others, is sensitive, respectful and encourages others opinions and on task behaviours 

	ORGANIZATION
	· Organizes work when faced with a number of tasks; routinely meets deadlines

· Follows specific steps to reach goals or to make improvements

· Manages and uses time effectively and creatively

· Demonstrates ability to organize and manage information; notebook neat and well organized; can routinely locate required resources in a minimal amount of time

	RESPONSIBILITY

(WORK HABITS & HOMEWORK)
	· Takes pride in daily attendance and punctuality; completes homework on time and with care; routinely corrects HW as it is taken up; able to apply concepts of the HW and previous class lessons to current discussions

· Puts forth consistent effort; always on task; follows directions with a high degree of effectiveness

	INITIATIVE
	· Requires little prompting to complete a task, displaying self-motivation and self-direction; seeks assistance when needed

· Approaches new learning situations with confidence and a positive attitude; actively seeks learning opportunities, strategies to meet goals

· Assists others without prompting

	SELG-REGULATION


	· Routinely sets own individual goals and regularly monitors progress toward achieving them

· Seeks clarification or assistance when needed

· Regularly reflects critically on own strengths, needs or interests

· Routinely perseveres when responding to challenges


While “Learning Skills” do not receive marks, they do have a strong impact on learning and achievement.

Skills Expectations

Throughout the course you will be working on and developing the following skills as part of meeting the credit requirements.  You will be explicitly evaluated on these skills and your achievement in these skill areas will go toward your final mark:
· Applying business teamwork skills to carry out projects and solve problems
· Effective use of information technology (word processing, Internet Research, e-mail)

· Individual Presentation Skills

· Group Presentation Skills

· Understanding current management concepts discussed in the media

· Proper business vocabulary in oral and written communication

· Demonstrate effective use of business communication documents

· Demonstrate the ability to use time management techniques

CLASSROOM POLICIES - Please Read Carefully!
Assignment Assessment
· Major assignments can be submitted to me for assessment at least one week prior to the deadline.  My responsibility is to provide feedback and a current level grading.  I will not re-write the assignment for you(
Extra Help: 

· Extra help sessions will be offered before all tests and on an individual basis by appointment.  Students are responsible for their own learning and should make an attempt to see the teacher as soon as problems occur.

Homework
· All homework must be completed and students must maintain a homework portfolio.  The portfolio can be a separate binder or a separate section of your notebook.  

· Test Grievances:
· 48 hour rule: no student can approach me regarding problems with a test until 48 hours after the test has been handed back.  They must make an appointment with me outside of class, at which time they must present their clearly defined argument as to why they believe they deserve a higher mark.  For mistakes due to adding errors, students can see me after class.

· Test Complaints: For students to grieve that a test was too hard or unfair, they must make an appointment with me and arrive with their completed homework portfolio.  At which time they must show me how the questions on the test were by no means related or relevant to their completed homework and in-class assignments.


Lates and Absences
There exists an extremely high correlation between attendance and good grades.  Attendance is mandatory - Most essential learning will be done during class time. Students will have extreme difficulty succeeding with a poor attendance record.  At the Grade 12 level, students cannot afford to miss class.  Think University/College Acceptance!!! I will contact parents via telephone and/or email when you miss a class or if lateness becomes an issue.

Classroom Behaviour

Point 1 ( You are in Grade 12

Point 2 ( Character Matters

Point 3 ( I will not let you disrupt those students who would like to achieve grades 

                 needed for entrance to the post secondary school of their choice!   

The success of this course relies on you and your participation and involvement.  

You are responsible for reading and understanding the business department policy.  Please  return the signed portion by the end of the first week.  Thank you.
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